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profile                                                                                                                                                                                                                                                           

Marketing and brand strategist with particular enthusiasm for all things social, digital, and mobile

experience                                                                                                                                                                                                                                                

We Are Social   Managing Director, Singapore   Sep 2011 – present

We Are Social is a global social media consultancy that helps brands to listen to, understand, and engage in conversations
throughout social media. I established the brand’s Asian presence in September 2011, and continue to manage our regional
operations from the Singapore office. We work with a variety of clients throughout Asia, delivering 3 broad offerings: 

Consultancy: Helping organisations to identify social media opportunities and convert them into real business value.
Services include developing social media strategies, bespoke training, crisis planning, and ad-hoc social media advice.

Listening and Reporting: Identifying and monitoring conversations throughout social media, and translating these into
valuable business insights. Services include conversation audits, influencer research, and ongoing social media monitoring.

Engagement: Enabling organisations to initiate and participate in conversations with a variety of audiences. Services include
community management, influencer engagement, and development of conversation platforms and social applications.

BBH (Bartle Bogle Hegarty)   Engagement Planner, Asia-Pacific   Jan 2010 – Aug 2011

Development of integrated communications strategies that engage audiences wherever brands can make a difference to
people’s lives. Activities ranged from rethinking conventional media to innovating across social and digital channels, as well as
contributing to the BBH Labs blog. I worked on most of BBH’s APAC accounts, but my main clients were:

Unilever   Asia-Pacific   Axe, Vaseline, Surf

Perfetti van Melle   Global   Mentos, Chupa Chups

Google   Asia-Pacific   Chrome

Singapore Tourism Board   Global

Levi’s   Asia-Pacific

NTUC Income   Singapore

UM (Universal McCann)   Regional Communications Planning Director, Asia-Pacific   Oct 2008 – Jan 2010

My principle focus was broadening clients’ communications strategies to take advantage of the full spectrum of marketing
channels. Main clients included: 

Coca-Cola   Asia-Pacific   Coke, Coke Zero, Minute Maid, Fanta

Microsoft   Singapore   Windows7

MasterCard   South-East Asia

Jollibee Food Corporation   Philippines   Jollibee, Greenwich Pizzas, ChowKing, Red Ribbon Bakeshop

Starcom MediaVest Group   Director of Consumer Context Planning, South-East Asia   Aug 2007 – Aug 2008

Responsible for championing a more integrated approach to brand communications, for clients including: 

Singapore Tourism Board   Global

Mead Johnson   Asia-Pacific   Enfa, Sustagen

Diageo   Asia-Pacific   Johnnie Walker

Bayer   Indonesia   Berocca, Redoxon, Saridon, CDR

Media Prima   Malaysia
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Travel   Jan – Aug 2007

Self-funded trip around Asia to gain a deeper understanding of its peoples and cultures.

ascension strategy consulting   Feb 2005 – Dec 2006

Unilever   Global
Partnered with clients to define global brand strategies for Sunsilk, Vaseline, Lifebuoy, Bertolli and Brooke Bond.
Coordinated brand teams across 5 continents to develop integrated communications strategies for 12 brands.
Designed and delivered core brand strategy training to marketing and brand managers throughout the world.

InBev   Global
Partnered with global Board executives to define the company-wide approach to integrated marketing for brands including
Stella Artois, Beck’s, Hoegaarden, Leffe, Brahma, and Jupiler.

Sony   Europe
Developed a portfolio prioritisation tool that guides overall brand strategy across product lines and geographies.

Ernst & Young   Global
Partnered with the Global Director of Marketing to define the new global brand positioning.

Cadbury Trebor Bassett   UK
Partnered with the Marketing Director and brand team to define the proposition, positioning, and vision for Cadbury Dairy
Milk (the resulting ’Glass and a Half Full’ positioning was at the heart of the award-winning ’Gorilla’ campaign).

Egg (Prudential)   UK
Worked directly with the CEO to define Egg’s vision, brand positioning, and marketing strategy.

Accenture   Feb 2002 – Feb 2005 

Abbey   UK   Defined and deployed new consumer brand experiences as part of a complete brand repositioning.

ABN Amro   Global   Project-managed a €10M global procurement initiative.

Sainsbury’s   UK   Aligned brand experience across online media and real-world stores.

Freelance interpreter   French, Italian, Spanish   1995 – 2002

Interpreting, translation, and multilingual customer support for a variety of organisations around Europe.

education                                                                                                                                                                                                                                                  

University of Strathclyde, UK   BA (Hons) Marketing and Modern Languages   1996 – 2001

First Class Honours with Distinction in Spoken French and Italian; winner of The Chartered Institute of Marketing Prize.
My degree programme included two exchange years: one at Università Bocconi (Italy), and one at Audencia (France).

skills                                                                                                                                                                                                                                                               

Languages: English (native speaker), French (fluent), Italian (fluent), and Spanish (advanced).
Awards: Duke of Edinburgh’s Gold Award (see http://www.dofe.org/ for details).

personal information                                                                                                                                                                                                                       

Interests: I am an active DJ, with my own global radio show and regular performances in clubs and bars around the world 
(see http://bit.ly/djeskiFB for details). I also founded The Cartel, a global community that helps aspiring DJs and producers to
gain the recognition and audience they deserve (see http://bit.ly/TheCartel for details). I’m also a huge fan of street food.
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